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Customer First,

Tailoring audits to the client’s needs can lead to more
relevant assurance and better business outcomes.
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Customer
First,

By Adesola Osuji,
CIA, LLM, CISA, CFE
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Who Is the Customer?
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Strategic Alignment
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Staying Objective
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From Intent to Impact
ANSIANALLINIG Customer-centric Internal Audit
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Maintaining Objectivity
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